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Bedding, Throws, Pillows
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For Young Consumers, Top of Bed Is Top of Mind
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In the home linens market—sales for everything from bed and bath to kitchen and
curtains—held steady in 2014, with more
of the same expected for 2015, according
to a Mintel report. While shoppers may be
hesitating to replace items that aren’t yet
worn, the report continued, the market
stays afloat because, when consumers do
replace items, they’re spending more.
In a sluggish market, the good news is
that top of bed items just might be the
sleeper hit everyone’s been waiting for. According to Euromonitor International, the
bed textiles market (sheets, pillowcases,
blankets, throws and quilts) will achieve
$10.6 million in sales in 2015.

GIFTABLES

GOURMET

Growing with the Family

Brands and retailers will find success with
increased versatility in design and function.

HOLIDAYS
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Still, there are a number of opportunities
for growth in this category, according to
Mintel, specifically with consumers ages 18
to 44. Seventy-one percent of consumers in
that age group purchased top of bed linens
in the 12 months leading up to April 2015,
possibly because of larger homes and growing families.
This popularity could also be due to shoppers’ predispositions, such as their willingness to pay more for products that benefit a
preponderance for mixing and matching.
Across demographics too, brands and
retailers will find success with increased
versatility in design and function. Mintel
found that shoppers were interested in
bed linens that can prevent bed bugs (84
percent) and improve sleep quality (92
percent), for example. From a design perspective, retailers can also capture the consumer’s preferences by offering a variety
of styles and materials, whether relaxed,
traditional or contemporary; linen, cotton
or flannel.
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Neutral and Casual Design, Colorways Trending
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GIFTABLES

Wall decor and pillows can update the look
of a room within a budget, allowing consumers to add personality and pops of color.
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The majority of consumers, 62 percent,
plan to spend more or the same on home
furnishings and accents in the next 90
days, according to an August 2015 National
Retail Federation survey.
Why? Perhaps because only 2 percent
of shoppers feel they’ve achieved their vision for their home, according to the Houzz
Decorating Trends Survey.
While consumers may have limited
funds for larger home improvement projects, new decorative accents can refresh
the feel of a room at less expense. Wall
decor and pillows, for example, can update
a look within a budget, allowing consumers to add personality, inspiration and pops
of color as well.
When it comes to color, neutral motifs
were popular across the board, with 75
percent of shoppers over the age of 35, and
64 percent of those under age 35, preferring those palettes, according to the Houzz
study. However, younger shoppers (Millennials) were more open to bold and colorful
schemes, with 24 percent showing favor.

Casual Living
What everyone can agree on is a more
casual vibe than in years past. According
to Gifts and Decorative Accessories’ 2015 Gift
Book Consumer Survey, the majority of
consumers identified their home decorating style as casual. So it makes sense that,
according to Houzz, solids are the most
popular fabric choice (clocking in at 64
percent of shoppers favoring it).
The great news for brick and mortar
retailers is that home accent shoppers are
still store-centric, eMarketer reported.
While many categories suffer from in-store
browsing and online buying, the home
decor category is experiencing a higherthan-average proportion of shoppers doing
the reverse.
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Shoppers Treat Themselves with Small Indulgences
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Increased confidence in the economy paired
with a growing housing market equals good
news for the home accessories retailer, reported Mintel. Shoppers are loosening their
purse strings to decorate new homes and
are feeling generally more optimistic when
it comes to discretionary spending. As a result, the market research firm predicts that
total expenditures on home decor will grow
24 percent to reach $45.9 billion by 2018. In
fact, two-thirds of respondents to a Mintel
consumer survey purchased decorative accessories in the past year.
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Casual Corner

HOLIDAYS

Home decor expenditures are expeected to
grow 24 percent, to $45.9 billion, by 2018.
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While consumers are decorating again,
they are keeping it casual, according to a
Gifts and Decorative Accessories consumer
survey. From Millennials to Baby Boomers, more than half of each age group said
they’ll opt for a casual style when redecorating.
In addition, the bright colors and bold
prints popular in recent years are giving
way to more sophisticated casual looks,
marked by gold accents and subdued prints
such as cowhide popping up in pillows,
throws and even art, according to a Zillow
Digs Home Trend Forecast. Beloved midcentury modern furniture and architecture
will also be reinvented in accessories going
forward, showcasing a more affordable way
for shoppers to experiment with this trend.
Across the board, Mintel found that
shoppers are more likely to buy home
accessories for themselves; one-third of
shoppers even said they made a home accessories purchase specifically as a treat
for themselves. According to Mintel, this
is an opportunity for growth for retailers,
as merchandising home accessories as a
small indulgence can appeal to this mentality and drive sales.
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Consumers Up the Entertaining Game with Presentation
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Serveware that allows hosts to highlight the
food-cocktail pairings are on-trend this year.

When asked which gourmet products
they’re likely to buy in the next year, nearly
half of consumers surveyed in Gifts and
Decorative Accessories’ Gift Book Consumer
Survey replied “serveware.”
That’s not really a surprise. Home entertaining has become increasingly popular.
One need look no further than “Pinterest culture” to see how today's hosts and
hostesses are taking it to the next level,
however. Pinterest features billions of pins
from an estimated 50 million active users,
with all types of party presentation ideas,
from a Do-It-Yourself New Year’s Eve extravangza to how to make your own Candy
Buffet.

GOURMET

Serveware’s Supporting Role

GIFTABLES
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With an elevated effort to have the best
house parties come elevated menus, often
drawing inspiration from what’s hot at top
restaurants. Hosts and hostesses may be
searching for pieces that elegantly display
and serve bite-sized foods, as small plates
were popular in both the appetizer and dessert areas of the National Restaurant Association's most recent “What’s Hot” culinary
forecast. Outdoor (or outdoor-inspired)
foods are also at the center of the plate,
which demands serveware and platters at
the larger end of the spectrum. However,
even if serving simple cheese and crackers, serveware that tells a story or sparks a
conversation can have an impact.
At the home bar, shoppers seek pieces
that highlight local craft beers or regional
cocktails. Pieces that allow hosts to set
out fresh cocktail ingredients or highlight
food-beer or food-cocktail pairings are also
on-trend. For those teetotalers, gourmet
lemonades and specialty iced teas look
best in vessels that highlight their artisan
ingredients.
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Shoppers Prioritize Outdoor Space Design
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Home decor has always been an expression
of personal style, and yet one area of the
home is only just beginning to be seen as a
worthy canvas for such expression: outdoor
spaces and the home garden.
According to Mintel, the lawn and garden industry is expected to attain a 4.2 percent CAGR by 2018 as consumers increase
investment in outdoor spaces through
services and also products. Indeed, a survey from American Home Furnishings
Alliance (AHFA) released April 2015 found
that more than 80 percent of American
households planned to purchase outdoor
furniture or accessories in 2015, up from 62
percent just a year earlier.
That said, time, money and space constraints can restrict homeowners’ backyard dream projects. That’s why Mintel
cites small-scale, multipurpose and stylish
projects and products as those that will
find the most favor among buyers of all
kinds. So what are they looking for?

In outdoor spaces like gardens and patios,
‘punched up’ colors and designs are popular.

HOLIDAYS

Tip

Photo: Courtesy of Studio M.
800.886.3121.
studio-m.com

PLAYTHINGS

mic
n mi sed
a
c
f
u
ur
cial t
when
Artiﬁ spaces base
ay
oor
outd s a displ cor and
e
a
den d ies.
r
a
g
for
ssor
acce

№ 38

the giftbook 2016 | gifts and decorative accessories | october 2015

Brightening the Garden
According to the Zillow Digs Home Trend
Forecast, one of the biggest trends going
forward is the vertical garden, valued for
its sophistication and space-saving qualities. Fire elements were popular with 40
percent of AHFA survey respondents, who
said candles, fire pits and other elements
were on their shopping lists.
In outdoor spaces such as gardens and
patios, “punched up” colors and designs
are popular among more than half of the
respondents surveyed. And Zillow has reported that neutrals and muddy colors are
on the way out. From a style perspective,
clean, and even spa-inspired outdoor decor
are dominating shoppers’ wish lists.
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Holiday Home Decor
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Diverse Themes Drive Holiday Decor Trends
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Approximately 70 percent of consumers
anticipate changing their holiday themes at
least every three years.

GIFTABLES
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When it comes to the holidays, it’s not just
a turkey and some mistletoe that make the
season bright; it’s also the festive decorations that transform a home into a cozy
winter oasis.
Approximately 80 percent of American households decorate their homes for
Christmas, Hanukkah, or other winter
holidays, with a majority also making at
least one new purchase to mark the season,
according to Unity Marketing’s Christmas
Decorations Market Report 2015.
The most popular holiday design scheme,
as revealed in Gifts and Decorative Accessories’ 2015 Gift Book Consumer Survey, was
traditional, with 73 percent of shoppers
preferring it. That said, a number of other
schemes have become popular with shoppers as well: vintage and metallic decor
appealed to half of all consumers surveyed,
and rustic designs resonated with nearly a
third of respondents.

Changing Scenes
Gold remains a popular metallic for the
holidays, as warm bronzes, coppers, and
jewel tones add variety, according to industry insiders.
On the rustic side, the Gift Book consumer survey revealed that green and
earthy tones associated with woodland and
lakeside motifs have been gaining in popularity. Retailers can expect to see burlap,
sisal and twigs adorning decor, in addition
to the continued popularity of woodland
creatures like foxes, squirrels, owls, bears
and deer.
Retailers shouldn’t get too cozy with any
one trend, however. Gift Book research
found that about 70 percent of consumers
anticipate changing their holiday themes
at least every three years.
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Keep the Holiday Spirit All Winter with Mix and Match Designs

GOURMET

Consumers are looking for traditional and trending pieces that allow them to mix and match,
and update holiday tabletop from year to year.

GIFTABLES
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There’s a reason why dieting is the world’s
most stereotypical New Year’s resolution.
Most of us spend the holiday season—from
Thanksgiving right on through the New
Year—indulging in the comfort foods and
marathon meals being thrust at us from all
directions. And with entertaining (read:
feasting) at home as popular as ever, dressing the all-important holiday table remains
a priority among consumers.
According to Gifts and Decorative Accessories’ 2015 Gift Book Consumer Survey,
table and kitchen linens as well as glasses,
place settings, platters and other serveware
remained popular choices for holiday decorations, in most cases trumping decorative
accessories and figurines. More than half
of consumers surveyed, 53 percent said
they expect to purchase holiday serveware
and dinnerware.
Even more, 57 percent expect to purchase holiday table linens to brighten a
holiday look this year. From a regional
perspective, Southern shoppers are more
likely to purchase holiday tabletop than in
other regions of the country this year.

Flexible Style
Holiday home trends reflecting lodge and
woodland motifs carry to the holiday table
as well. Tabletop trends for some consumers include cozy and casual rustic options
that feature pine, tartan and woodland animal themes that can be left out all winter
long yet embellished for the holidays with
Christmas accents.
For others, traditional holiday is the way
to decorate. Whatever the style, shoppers
are looking for traditional and trending
pieces that allow them to mix and match,
and update holiday tabletop from year to
year.
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Stemware and Barware
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Artisanal Drinks Call for Specialty Glassware
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Consumers willing to spend on premium wines
and spirits have created a solid niche for vendors
and retailers that develop quality glassware.

GIFTABLES
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Think barware needs to be relegated to the
man cave? Think again. More Americans
are entertaining at home, and they’re looking for barware and stemware to keep the
drinks and conversation flowing.
As more consumers entertain at home,
they’ve made the effort to be more knowledgeable about the cocktails they are serving. They have also added some creativity
and, in some cases, are even crafting their
own, as they dabble with made-at-home
brews and spirits.
Wine continues to trend with U.S. consumers. In 2014, California wine sales reported dollar growth of 6.7 percent in the
U.S. alone, with an estimated retail value
of $24.6 billion.
With consumer interest in wines, artisanal spirits and other alcoholic beverages
comes the opportunity to expand glassware
to meet consumer’s evolving tastes.

The Right Glass
Many wines, for example, are best enjoyed
via stemware or stemless glassware, designed for each varietal, be it red, white or
even bubbly. In addition, glass and crystal
are inert materials, which don’t interfere
with wine or other flavors.
As a result of taste experiences, consumers have had with wine in the proper vessels,
they are aspiring to similar collections for
craft beer, artisanal vodkas and other spirits.
Whiskeys and bourbons, for example, have
made a comeback of late; and vodka now
comes in myriad flavors, designed to attract a
wider variety of consumers.
According to NPD Group, wine stemware showed steady sales in 2014. Those
consumers willing to spend on premium
wines and spirits have created a solid niche
for vendors and retailers that are willing
to create and merchandise quality
glassware.
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Versatility Sets the Table for Linen Sales
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While demand may peak in the fourth quarter,
consumers are looking for versatile kitchen
textile basics they can repurpose all year long.

Though setting an intricate table complete
with tablecloth, runner, cloth napkins and
placemats may not have its place in the
everyday, the pomp and circumstance of
decked out dining has certainly earned its
place on special occasions. That’s why 2016
is shaping up to be a banner year for table
linens: Valentine’s Day, Christmas Eve,
Christmas Day and Near Year’s Day all
fall on weekends, setting consumers up for
not just the main event, but weekend-long
celebrations deserving of a little something
special.
Look no further than previous years for
proof: according to data from The NPD
Group, the market size of kitchen and dining textiles rose from $2.7 million in the
third quarter of 2014 to $4.23 million by
the fourth quarter, which was marked by
Christmas and New Year’s Day falling on
Thursdays and inviting leisurely holiday
weekend dining. That quarter’s sales represented one-third of the year’s total.
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While buying may peak at the end of the
year, consumers are looking for versatile
basics they can repurpose all year long.
The NPD Group reported that solid color
products were most popular, clocking in
at more than half of dollars spent in the
fourth quarter. Younger shoppers are
embracing this category as well, with 28
percent of all table linens purchased by
25- to 34-year olds, followed closely by 18- to
24-year-olds.
According to industry insiders, the most
popular items were placemats, which in
2014, accounted for almost half of textile
sales, followed by tablecloths and cloth
napkins.
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